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Introduction <®

The New Battleground For
Attention

South African sports fans are
among the most passionate in the
world. Whether it’s the
Springboks lifting another trophy,
Bafana Bafana chasing
continental glory, or Proteas fans
living every ball — sports is the
cultural heartbeat of the nation.

But here’s the challenge: not
every brand can afford
million-rand sponsorships.
Good news: you don’t need to.

With Mirrors (Al-powered
contextual video) and Magnifi
(real-time sports moments sync),
every brand can now behave like a
sponsor - without buying the logo
on the jersey.

This playbook helps sports
marketers, sponsors, challenger
brands and ambitious advertisers
tap into 2026’s biggest moments
using cost-efficient, high-impact
digital tactics.




1. SA Fandom

The South African

_—

Sports Fan In 2026 -

Multi-screen viewing High emotional volatility:

High shareability:
YouTube, TikTok, and X

High intent:

communities

DOOH High geographic
clustering:



2. The 2026 Sports Calendar <®

2026 Is A Monster Year
For Sports. Key

Fan- Magneting
Tournaments Include:

Global tournaments

FIFA World Cup 2026 (USA, Mexico, Canada)

Rugby Championship 2026

AFCON 2027 qualifiers ramp up

Formula 1 2026 season featuring new engines + South
African fanbase growth

UFC & Combat Sports global calendar

Local favourites

DStv Premiership
URC & Currie Cup
SA20 Cricket League

,-'2.__,) -
Comrades & Cape Town ., »‘.‘.:]\
Cycle Tour Rt

These moments drive fan spikes, Qe.
perfect for Mirrors and Magnifi '
activation.




3. Barriers <®

The Problem With
Traditional Sports
Marketing

Most brands face the same barriers:

Sponsorships are prohibitively expensive.
Your brand fights for visibility among bigger players.
Fans are more distracted than ever.

Linear ads don’t feel connected to the game they’re
watching.

\ Result: lots of “awareness,” but little relevance.
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4. Mirrors, Maghnifi

Mobiclicks’ Sports
Marketmg Engine

Al-powered
contextual video
and real-time sports
moments sync.



4. Mirrors, Magnifi @

TV Remains The Anchor,
But Mobhile Drives The
Conversation

&

86% 65%

of South Africans dual-screen during big watch highlights

watch sportson TV, matches (TV + mobile ONLY on digital
either live or delayed. at the same time). platforms, especially
younger fans (18-34).

Where the second screen lives
fastest real-time reactions: trending
topics dominate during big games.

explosive growth in sports memes,
creator commentary and fan
reactions.

home of long-form analysis,
highlights, watch-alongs and Shorts.
YouTube CTV: rapidly growing in
middle-to-upper hOUSGhOldS; SpOI’tS : Soulrce:-lndustry Benchmarks (2024-2025) | Nielsen Fan

. Insights SA, DataReportal South Africa, global live-sports
recap evenings. second-screen studies




4.1 The Case For Mirrors <®

South Africans Consume
Massive Sports Video
Content

Video platform in SA
across all demographics.

YouTube uploads Short-form dominates: CTV viewership on
(highlights & analysis) YouTube Shorts + YouTube is growing at
go live within an hour TikTok together hold +25% YoY.

of major sports >60% of sports
moments. reactions.

60%

Mirrors gives brands relevant
adjacency without the data or
sponsorship cost.

Key Benefits
e You surround sports culture.
e You own the highlight economy.
e You appearinthe places fans seek deeper
context.

Mirrors = Context x Culture x Fan Intent.

Source: Industry Benchmarks (2024-2025) | DataReportal
South Africa, Google / YouTube Audience Insights, TikTok
Sports Content Trends, global CTV growth studies



4.1 The Case For Mirrors <®

Mirrors scans videos in
real- time to understand

what sports fans are watching: match previews, player analysis, fan reactions,
creator commentary, tactical breakdowns, highlights & “all goals” compilations
etc. and identifies:

Objects (ball, stadium, Scenes (goal replay, tackle,
goalpost) commentary desk)

Emotions (celebration, Athletes and sports celebrities
disappointment)

Brand ambassadors and Brand-safe context (actual
influencers sports-related content)

Why Mirrors wins for sports
y P Advanced

e Places your ad next to real sports Contextual AllillYSiS
moments on YouTube, TikTok, CTV.

e No cookies. No user data. Pure
contextual relevance.

e Perfect for tournaments,
highlights, fan reactions, pre- and
post-game chatter.




4.2 The Case For Magnifi

Magnifi Works Because
Fan Behaviour Is
Predictably Reactive

When a big moment occurs:
e Search spikes within 10-30 seconds.
o X spikes within 0-10 seconds.
o TikTok reactions appear within minutes.

This means:

Every sports moment creates its own demand wave.

Magnifi lets brands:
e Trigger ads in the exact window of fan excitement.
e Own timelines on X, Meta and programmatic video during the hype
surge.
e Reach fans across devices when their attention is highest.

In SA Maghnifi creates micro-
sponsorship moments for brands who
can’t afford rights.

Key Benefits

e You appearin real time when fans
scream, sweat, cry, or cheer.

e You ride emotional highs.

e You connect when fans lean into their
phones.

e You capitalise on national pride
spikes (Springboks/Bafana).

Magnifi = Emotion x Timing x Attention.




4.2 The Case For Magnifi <®:

Magnifi triggers ads when
hig fan- spiking moments
happen, such as:

Penalties Podium finishes

Red cards Halftime moments

Why Magnifi Wins for
Sports

e You land your message
when fans are hyped,
emotional and paying
attention.

e Every trigger creates fresh
intent: ordering food,

I g i3
placing a bet, buying D =y
Moment Detected: '
merCh. . ! i
_

e You can dominate your
category without
sponsoring the event.



5. Tactics @

Platform by platform
breakdown, where each

product wins:

>
YouTube

Perfect for Mirrors:
Long engagement
windows.

Perfect for Magnifi because:
e Fansreact instantly.
e SA sports dominates

trending topics.
Ideal for “moment
takeover” campaigns.

Perfect for Mirrors:
e Short, high-energy sports

reactions.
Memes + commentary +
creator-led analysis.

High repeat consumption.

N

Strong brand safety.
Fans watch for deeply
contextual moments.

Great for Magnifi sport sync:

Good for quick triggers +
wide reach.

Behaves well for
retail/fast-food/ promos.

@ Contextual sports content
alignment.
e Triggered DOOH screens
during match spikes.




5. Tactics

How To Win Without
Sponsorship Rights

"Shadow Sponsorship” Strategy
Behave like a sponsor by owning:

Real- Time Hype Jacking (Magnifi)
Trigger ads when:

Fan Tribe Targeting (Mirrors)

Sponsorship Gap Filling

DOOH x Moment Sync



6. Framework

How to Run a 2026

Sports Campaign

Phase 1

Anticipation
(Pre-Tournament)

Use Mirrors for hype
content: predictions,
line-ups, fan talk.

Phase 2

Live Moments
(During Tournament)

Trigger ads with
Magnifi.

Shake up creatives
based on event
triggers.

Echo Wave
(Post-Tournament)

Target highlights &
commentary.
Showcase brand
uplift.



7. Measurement

What Sports Marketers
Need To Track

VCR (Video Completion Rates)

CTR spikes linked to triggers
Engagement vs match timeline

Footfall uplift (Blis)



Be In The Moment,
Not Just On The Screen

Get in touch

2026 belongs to brands who show
up when the fan cares most. Not
before. Not after. In the moment.
Mirrors makes you contextually
relevant. Magnifi makes you
emotionally relevant. Together, they
give every brand a front-row seat to
the biggest sporting moments of the

year - minus the sponsorship price
tag.

sales@mobiclicks.co.za




Addendum

Tournament-hy-Tournament
Playbooks (2026)

These playbooks outline fan hehaviour,
creative triggers, Mirrors adjacency plays,
and Magnifi moment-synec tactics for each
major tournament.

Mobiclicks Sports Marketing Playbook 2026



FIFA WORLD CUP 2026
(Jun-Jul)

South African Fan Behaviour:
e Massive spikes even without SA in the tournament.

e Fans choose second teams: Brazil, Argentina, England, France.
e Viewership peaks during knockouts + late-night highlights.

Magnifi

Trigger ads on:
goals, penalties, VAR
moments, halftime, red
cards.

Real-time offers: food
delivery, alcohol
promos, betting boosts.

Mirrors

Target:
match previews, squad
announcements,
reaction videos,
watch-alongs.

Own YouTube Shorts +

TikTok commentary. -

Retailers: "World Cup

snack baskets" next to
fan content.

DOOH

DOOH sync at nightlife
zones + township
taverns.




RUGBY CHAMPIONSHIP
(Aug-0ct)

South African Fan Behaviour:
e Springboks = national pride » emotional peaks = huge.
e Weekend rituals: braais, bars, family viewing.

SPRINGBOKS

WE'VE GOT
YOUR BACK

6 A

Magnifi Mirrors DOOH

Trigger ads on: | Mirrors plays: DOOH sync:
tries, conversions, big appear next to: tackle _ malls + gyms +
tackles, halftime. compilations, Bok | highways during Bok
analysis, fan channels. game weekends.

Perfect for alcohol,
telco, automotive,
retail.

URC & CURRIE CUP (Mar-Jun & Sept)
Fan Behaviour - Strong rugby community culture. - Younger viewer growth via
YouTube highlights.
Magnifi plays - Trigger during tries, fouls, conversions.
Mirrors plays - Target: provincial fan channels, post-match analysis.




SA20 CRICKET LEAGUE
(Jan-Feh)

South African Fan Behaviour:
e Fast-paced, young audience, highly social.
e TikTok reactions + memes explode.

batway
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Magnifi Mirrors DOOH

Trigger on 4s, 6s, Contextual alignment DOOH sync at nightlife
wickets, milestones. with: zones + township
& Player performance § taverns.
Push live betting, fast breakdowns, highlights
food, drinks. and super overs,
Stadium vloggers ...




DStv PREMIERSHIP
(All Year)

South African Fan Behaviour:
e PSL fans = highly loyal + very active on X + TikTok.
e Most-watched domestic sports property.

Magnifi \ Mirrors _ DOOH

Trigger on goals, red ' Youth-heavy: Hyper-local DOOH sync
cards, derbies. Shorts/TikTok analysis, near stadium areas.
fan shows.

Great for FMCG, fast
food, betting, telcos.




FORMULA 1
(Mar-Dec)

South African Fan Behaviour:
e Fast-growing SA fanbase (Netflix effect still strong).
e High CTV + YouTube consumption of long-form analysis.

b

g ot e (T DESIGNED
— - e TO WIN

Magnifi Mirrors DOOH

Hyper-local DOOH sync

Contextual against F1
analysis videos +
onboard footage. -

Trigger on podium
results, crashes, near stadium areas.
overtakes, qualifying

shifts.

Excellent for

automotive, luxury,
banking, telcos.




UFC & COMBAT SPORTS
(All Year)

South African Fan Behaviour:
¢ Night-owl culture > heavy YouTube highlight watching.
e Meme-heavy, short-form strong.

THIRSTY
FOd MOk
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Magnifi Mirrors DOOH

Trigger on knockouts, Place ads on fight _ DOOH sync:
submission wins. breakdown creators + gyms,
post-fight pressers. == bespoke training hubs.




